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Aigboje Aig-Imoukhuede is the Founder
and Chairman of Africa Initiative for
Governance (AIG), a not-for-profit
organisation, established to be a catalyst
for high public sector performance in
Africa by bringing proven private sector
innovation, leadership and funding to
the public sector in a private-public
partnership to attract, inspire and
support future leaders of Africa’s public
sector.

Mr. Aig-lImoukhuede is also the Founder
and Chairman of Coronation Capital
Limited, an Africa-focused private equity
and proprietary investment firm
established in 2014. Prior to this, he was
Group Managing Director and Chief
Executive Officer of Access Bank Plc,
where he led the transformation of the
bank to rank amongst Africa's leading
banks. Commander of the Order of the
Niger “CON”, conferred by the Federal
Republic of Nigeria, for his contributions
to the development of banking and
finance, and Ernst & Young Entrepreneur
of the Year (West Africa).
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Aliko Dangote is the founder and
president/chief executive of the
Dangote Group, the largest
conglomerate in West Africa. The Group
currently has a presence in 17 African
countries and is a market leader in
cement on the continent. One of the
Group's subsidiaries, Dangote Cement
Plc, is the largest listed company in
West Africa and the first Nigerian
company to join the Forbes Global 2000
Companies list.

The Group has diversified into other
sectors of the Nigerian economy
including agriculture and is currently
constructing the largest petroleum
refinery, petrochemical plant and
fertilizer complex in Africa.

Internationally, Dangote sits on the
board of the Corporate Council on Africa
and is a member of the Steering
Committee of the United Nations
Secretary-General's Global Education
First Initiative, the Clinton Global
Initiative, the McKinsey Advisory
Council, and the International Business
Council of the World Economic Forum.
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Foreword

The convergence of health and storytelling represents one of the most
underexplored yet promising frontiers for advancing Africa's development
agenda. At the Africa Film Finance Forum (AFFF), the African Business
Coalition for Health (ABCHealth) was privileged to convene a groundbreaking
dialogue under the theme ‘Health on the Big Screen — From Film Reel to Real
Impact: Mobilizing Private Sector Capital for Africa’s Healthcare Sector through
Stories!

This session was conceived as more than a conversation, it was designed as a
catalyst. It sought to bridge the gap between two powerful industries that,
though distinct in method, share a common capacity to shape lives and
societies: the health sector, which addresses the continent’s most pressing
human needs, and the creative sector, which has mastered the art of moving
hearts, minds, and markets.

Africa’s healthcare systems face persistent challenges of underfunding, access,
and perception. While the private sector has increasingly recognized the value
of investing in health, the narrative surrounding the sector often remains
constrained by deficit-based storytelling, one that emphasizes need and
neglect rather than opportunity and innovation. At the same time, Africa’s
creative industries, led by Nollywood and its continental counterparts, have
emerged as cultural and economic powerhouses capable of shaping public
opinion, influencing behavior, and driving global visibility.

This panel explored how these two worlds can converge to unlock new forms of
value, using storytelling not just as advocacy, but as a vehicle for investment
mobilization, behavioral change, and systems transformation. By weaving data,
human experience, and cinematic craft into cohesive narratives, film and
media can humanize complex health issues, showcase the viability of health
innovations, and build investor confidence in the sector’s potential.

This panel explored how these two worlds can converge to unlock new forms of
value, using storytelling not just as advocacy, but as a vehicle for investment
mobilization, behavioral change, and systems transformation. By weaving data,
human experience, and cinematic craft into cohesive narratives, film and
media can humanize complex health issues, showcase the viability of health
innovations, and build investor confidence in the sector’s potential.

The conversation brought together an extraordinary mix of leaders; filmmmakers,
financiers, corporate executives, public health specialists, and creative
entrepreneurs, united by a shared conviction: that stories have power. They can
de-risk perception, influence markets, and shift health from a cost narrative to
an investment narrative. At ABCHealth, our mandate has always been to serve
as the nexus between the private sector and the health ecosystem, catalyzing
partnerships, investment, and innovation for sustainable health impact.
Through platforms like the Africa Film Finance Forum, we aim to extend that
mission beyond boardrooms and policy tables into the creative spaces that
shape how people see, feel, and act.

Dr. Mories Atoki
CEO, ABCHealth
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Executive Summary

At the Africa Film Finance Forum, the African Business Coalition for Health (ABCHealth)
hosted a thought-provoking panel session themed ‘Health on the Big Screen — From
Film Reel to Real Impact: Mobilizing Private Sector Capital for Africa’'s Healthcare Sector
through Stories.! The conversation brought together an uncommon mix of voices,
executives, filmmakers, financiers, health experts, and policy advocates, to explore how
storytelling can be transformed from a tool of entertainment into a channel for
investment, awareness, and lasting health impact across Africa.

Africa’s healthcare sector continues to face a persistent financing gap, with limited
public funding unable to meet the health demands of its fast-growing, youthful
population. While donor and government interventions remain vital, the private sector
holds significant yet underutilized potential in bridging this divide. Simultaneously, the
continent’s creative industries, valued at over USD 5 billion and projected to exceed USD
20 billion, are emerging as powerful instruments for social transformation. Through
emotionally resonant narratives, film has demonstrated its capacity to humanize
complex health issues, mobilize community action, and influence policy and investor
decisions.

Panelists discussed how such models could be localized and expanded through
strategic collaborations between filmmakers, private investors, and healthcare
stakeholders. They emphasized the need for frameworks that enable content creators
to access health-focused financing and for investors to recognize film as a viable tool for
risk mitigation and social impact. The dialogue also explored innovative mechanisms to
connect storytellers with financiers and health innovators, fostering an ecosystem
where narratives become vehicles for investment and sustainable development.

Key outcomes included strengthened awareness among investors of film’'s capacity to
unlock capital flows into healthcare, actionable strategies for positioning stories as
investment catalysts, and renewed commitment to cross-sector partnerships. The
session reaffirmed ABCHealth's central role as a convening platform bridging the
private sector, creative industries, and public health stakeholders toward a shared vision
of sustainable health impact.



Background

The continent's healthcare financing deficit remains among the largest globally,
estimated at over USD 66 billion annually according to the World Health Organization
(WHOQO). Public sector expenditure across much of Africa averages below 5% of GDP, falling
short of the Abuja Declaration target of 15%. This shortfall, compounded by population
growth projected to exceed 2.5 billion by 2050, places immense strain on fragile health
systems. Donor contributions, while important, are insufficient and often fragmented ,
underscoring the need for stronger private sector engagement and innovative financing
pathways to sustain health system development.

Parallel to this challenge, Africa’s film and creative industry has emerged as one of the
continent’'s most dynamic growth sectors. Currently valued at approximately USD 5 billion,
it employs over 5 million people and is projected to exceed USD 20 billion by 2030, driven
by rising internet penetration, digital streaming, and increased investor confidence.
Nigeria's Nollywood alone contributes about USD 7.2 billion to national GDP, while South
Africa’s creative industry supports nearly 3% of total employment. The continent’s youthful
demographic, over 400 million people aged 15-35, forms a digitally native audience that
consumes an estimated 70% of its media content online, creating a powerful vehicle for
shaping health literacy and influencing behavioral outcomes.

Film, as a cultural and economic force, does more than entertain, it educates, mobilizes,
and persuades. Through compelling narratives, filmmakers translate complex health
challenges into relatable human stories that inspire empathy and action. Productions
such as Soul City (South Africa), Shuga (Kenya, Nigeria, South Africa), and Talia's Journey
(Burkina Faso) have demonstrated measurable public health impact. Soul City reached
over 70% of South Africa's population during its peak seasons and was credited with
improving condom use, HIV testing rates, and attitudes toward domestic violence. Shuga,
supported by the Bill & Melinda Gates Foundation, UNICEF, and PEPFAR, recorded
significant increases in HIV testing and safe sex practices among youth audiences across
Africa. These case studies illustrate how “edutainment”, the integration of education and
entertainment, can generate real-world health outcomes and attract both philanthropic
and private investment.

Despite these successes, Africa’s film industry remains under-leveraged as a strategic
communication and investment tool for health. Unlike Western media markets, where
productions such as Grey's Anatomy, New Amsterdam, and Private Practice have
normalized healthcare narratives and stimulated public discourse, African cinema still
produces limited health-focused content. However, the foundation for scale is strong.
With the African Export-Import Bank (Afreximbank) committing USD 1 billion through
the Africa Film Fund, alongside investment support from institutions such as the IFC and
AfDB, the creative sector is poised for an inflection point. Aligning this momentum with
the continent's healthcare transformation agenda offers a new pathway to mobilize
private sector capital for social impact.



The theme, "Health on the Big Screen - From Film Reel to Real Impact,” therefore,
captures a timely and strategic opportunity to reimagine the relationship between
storytelling and health financing. The approach situates film as an economic enabler and
behavioral catalyst, one capable of de-risking investor perceptions, humanizing policy
conversations, and translating health priorities into commercially viable narratives. By
linking creative expression to measurable impact, film can serve as an investment
multiplier, driving value across both cultural and health sectors.

Africa’'s young, tech-savvy audience provides a ready market for health-centered
storytelling capable of driving long-term behavioral change. As internet access deepens —
expected to reach over 50% penetration by 2030, and streaming platforms such as
Showmayx, Netflix Africa, and Amazon Prime expand their African footprint, the potential
to scale health-related content has never been greater. Moreover, the integration of health
campaigns with film and media platforms, including partnerships that link entertainment
with mobile clinics, call centers, and telehealth initiatives — demonstrates how awareness
can evolve into action.

ABCHealth's panel session at the Africa Film Finance Forum explores how storytelling can
be harnessed to bridge the gap between advocacy and investment. The discussion
emphasizes how the fusion of film and health innovation can mobilize capital flows,
reshape investor confidence, and accelerate progress toward equitable healthcare across
the continent. It also recognizes the need for robust partnerships, between filmmakers,
financiers, policymakers, and healthcare institutions, to design new collaborative models
that translate narratives into measurable health and economic outcomes.

“With Africa’s film industry projected to exceed USD 20 billion by 2030 and over
400 million young people driving digital content consumption, storytelling is

emerging as a strategic lever for health financing, behavioral change, and
system-wide impact across the continent.”

By integrating health narratives into popular culture, film becomes more than
entertainment, it becomes a public health intervention. For example, after the airing of
MTV Shuga, surveys in Nigeria showed a 58% increase in HIV testing rates among viewers,
and Soul City campaigns correlated with a significant reduction in stigma toward HIV-
positive individuals. These statistics underscore the measurable health impact of well-
crafted storytelling.

Furthermore, film-based health advocacy is evolving into multi-sector partnerships that
link filmmakers, NGOs, and healthcare providers. In several African countries, movie
campaigns are now tied to hotlines, mobile clinics, and telehealth platforms, converting
awareness into direct service delivery. This emerging model demonstrates that when
entertainment, health communication, and financing intersect, they can create scalable
systems for impact.



Health-Storytelling Finance Profile: Film Industry Investment Potential
for Healthcare Impact in Africa

Category

Industry Size

Current Status / Data

Africa’s film industry currently generates
~USD 5 billion annually and employs
about 5 million people. It is projected to
surpass USD 20 billion by 2030.

Implication for Health-Themed Storytelling
and Financing

The scale of the creative economy positions
film as a viable platform for health education,
awareness, and advocacy, with measurable
economic and social RO| potential.

Annual Production
Volume (Nigeria)

Nollywood produces ~2,500 films per
year, making it the second-largest film
producer globally after India.

The industry’s high content output allows rapid
dissemination of health messages through
mainstream entertainment channels,
amplifying behavioral influence and brand
alignment for health-sector investors.

Health
Communication
Reach (Case Studies)

Health-themed series like MTV Shuga
and Soul City reached over 70 % of
national audiences, increasing HIV
testing and condom use rates by 10-15
% in some viewer segments.

Demonstrates quantifiable health outcomes
achievable through storytelling—an evidence
base that can justify health-focused film
investments under ESG, CSR, or impact-finance
frameworks.

Financing Landscape

~ 8 % of African filmmakers access bank
loans; 88 % rely on informal or personal
funds. Nigeria alone faces a USD 100
million annual film-funding gap.

The health-storytelling subsector faces similar
barriers—necessitating innovative blended-
finance models combining private equity,
grants, and public incentives.

Investor Appetite

Increasing interest from institutions such
as the African Export-Import Bank
(Afreximbank), which launched a USD 1
billion Africa Film Fund to strengthen

production and distribution value chains.

Health-aligned projects can tap into this
growing investor base by aligning with SDG 3
(Good Health and Well-Being) and SDG 8
(Decent Work and Economic Growth).

Demographic
Leverage

Africa hosts over 400 million young
people aged 15-35, consuming massive
amounts of digital and audiovisual
content—especially health-related
“edutainment.”

This youthful digital audience offers an
immediate, scalable market for health
education via film, with multiplier effects on
prevention, awareness, and behavioral change.

Revenue Efficiency /
Risk Factors

Piracy and informality erode up to 50 %
of potential sector revenue, constraining
returns on socially driven productions.

Structured partnerships and digital distribution
models (OTT platforms, streaming) are essential
to protect investor interests and ensure
sustainability of health-focused productions.

Projected ROI on
Health-Themed
Productions

Based on previous donor-backed
campaigns (MTV Shuga, Soul City), every
USD 1 million invested in health
entertainment programming generated
USD 3-5 million in social return
(improved health outcomes, awareness
metrics, and brand value).

Demonstrates a high-leverage impact case for
impact investors and development finance
institutions seeking measurable social
outcomes.




The Session

The ABCHealth Panel Session at the Africa Film Finance Forum, themed ‘Health on the Big Screen -
From Film Reel to Real Impact: Mobilizing Private Sector Capital for Africa’'s Healthcare Sector through
Stories,’ was a technically rich and thought-provoking engagement that examined how storytelling and
creative media can be leveraged as instruments for health financing, behavioral change, and systemic
transformation across Africa’s healthcare ecosystem.

The session commenced with a Welcome Address by Dr. Mories Atoki, CEO of the African Business
Coalition for Health (ABCHealth), who highlighted the Coalition’s mission to drive sustainable health
impact through private sector engagement and cross-industry collaboration. She underscored the
importance of bridging the gap between the creative economy and healthcare financing, emphasizing
that storytelling possesses unigue power to shape public perceptions, influence investor confidence, and
mobilize capital toward health outcomes that matter.

Following this, the Opening Remarks were delivered by Dr. Chinonso Egemba (Aproko Doctor), Co-
Founder of AwaDoc, who set the tone for the discussion by illustrating how digital storytelling and social
media influence have become vital in promoting preventive health and public education. He
emphasized the role of relatable, context-driven narratives in combating misinformation and improving
community-level health literacy across Africa's young and digitally connected population.

The Keynote Address was presented by Mrs. Omobolanle Victor-Laniyan, CEO of Kratos Consulting, who
delivered an incisive presentation. Her keynote unpacked the economic and social convergence
between Africa’'s USD 5 billion film industry and the continent’'s USD 66 billion healthcare financing
deficit, demonstrating how strategic storytelling can de-risk health investments and reposition
healthcare as a viable commercial and impact-driven sector. She highlighted that Africa's creative
economy, projected to exceed USD 20 billion by 2030, holds transformative potential if integrated within
health advocacy, ESG frameworks, and impact investment portfolios.

The Panel Discussion that followed deepened this conversation, bringing together experts across health,
finance, communications, and the creative industries to explore how film can be deployed as a strategic
development tool. Panelists were:

Dr. Francis Ohanyido — Director-General, West African Institute of Public Health (WAIPH)
Dr. Chinonso Egemba (Aproko Doctor) — Co-Founder, AwaDoc

Tobi Adebayo — Entertainment Business Analyst, Investment Banking, Sterling Bank
Uade Ahimie — Head, Strategy & Public Affairs, Nairametrics

Nkem Oni-Egboma — Former Chief Finance Officer. 9mobile
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Africa's BIGGEST

Dr. Mories Atoki delivered the welcome address
underscoring how the private sector often operates
within the logic of numbers, investments, returns,
risks, and market data, these alone cannot capture
the human urgency that underpins health
outcomes. She noted that spreadsheets quantify
need but rarely convey the human imperative, and
that the challenge lies not in proving the viability of
healthcare investment, but in making its human
value both visible and relatable.

In her words, this is “where the Reel meets the Real.”
Drawing parallels to powerful global films such as
Philadelphia and Erin Brockovich, she observed how
cinema has historically influenced social perception,
policy, and funding , achieving through emotion
what reports and feasibility studies often fail to
accomplish. Films, she explained, can humanize
data, inspire empathy, and turn complex public
health issues into stories of hope, resilience, and
opportunity.

She articulated a bold thesis: that a compelling story
can de-risk perception and unlock capital. By
spotlighting real people, the patients, health
workers, innovators, and communities behind the
statistics, storytelling can reveal the scale of
opportunity within Africa’s health sector, projected
to be worth $259 billion by 2030. In doing so, it
reframes health not as a cost center, but as an
investment frontier.

There is the need for a new ecosystem where
creative industries, investors, and health innovators
work hand-in-hand — co-creating narratives that are

strategically aligned with Africa’s development
goals. This collaboration must extend beyond
awareness to influence policy, attract private equity,
and shape market behavior.

A future where the power of film amplifies Africa’s
healthcare transformation story, where the screen
becomes a catalyst for social change, private capital
mobilization, and continental health equity. For her,
the next great shift in Africa's healthcare journey will
not emerge from the creative stories that ignite
belief and inspire investment in a healthier, more
prosperous Africa.

Key Action Points

1.Leverage Storytelling as a Strategic Investment
Tool: Use the power of visual and narrative
storytelling to make healthcare investment
opportunities relatable, emotionally resonant,
and compelling for private sector audiences.

2.Humanize Data and Investment Cases: Present
healthcare investment narratives that highlight
people, not just numbers, the patient, the health
worker, the entrepreneur, and the community as
faces of progress.

3.De-risk Perception through Narrative Evidence:
Use storytelling to address investor concerns
about regulatory barriers, infrastructure gaps,
and perceived risks in the healthcare market.

4. Develop a Shared Language Between Art and
Enterprise: Promote communication
frameworks that merge creative expression with
the metrics of investment, scalability, and
impact.

12



am*fw \

Dr. Chinonso Egemb:;i

Co-Founder, AwabDoc
ifrico’s BIGGEST

LH

In his opening remarks, Dr. Chinonso Egemba
widely known as “Aproko Doctor”, CEO Awadoc set
the tone for the session with a compelling reflection
on the power of storytelling as a driver of Africa’s
health  transformation. Speaking from his
perspective as a medical doctor and a leading voice
in digital health communication, he underscored
that Africa’s most powerful asset lies not only in its
natural resources, but in its ability to tell stories that
inspire awareness, reshape perceptions, and drive
change.

He observed that while the continent's health
systems continue to face underfunding and limited
access, the creative industry has mastered the art of
engaging audiences and shaping public
consciousness. He emphasized that visual
storytelling particularly through film can play a
critical role in advancing public health education,
countering misinformation, and mobilizing
communities around health priorities.

Dr. Egemba elaborated on how film and digital
media can help counter misinformation and build
trust in health systems. This is a pressing issue in an
era where false narratives often spread faster than
facts. Through emotionally resonant storytelling,
complex issues such as vaccination, mental health,
and maternal care can be simplified, humanized,
and embedded in collective memory. He
emphasized that a well-crafted scene can educate
where a statistic cannot, turning abstract health
concepts into lived realities that audiences feel
connected to. He finally urged the health and

creative sectors to move beyond parallel efforts and
toward purposeful collaboration. He called for
partnerships that integrate accurate medical
insights into film production and for healthcare
professionals to engage more actively with
storytellers, screenwriters, and producers. In doing
so, Africa can create a new genre of purposeful
storytelling — one that entertains while shaping
healthier societies and attracting investment into
the health economy. Ultimately, the goal is to make
health a compelling narrative of opportunity,
resilience, and shared prosperity.

Key Action Points

1.Storytelling for Health Transformation: Dr.
Egemba highlighted storytelling as a powerful
tool to shape perceptions, influence behavior,
and drive collective action for better health
outcomes across Africa.

2.Bridging Sectors for Impact: He called for
stronger collaboration between the health and
creative industries to produce content that
educates, inspires, and corrects misinformation.

3.Visual Media for Health Literacy: He emphasized
the power of film and digital media in
simplifying complex health issues, promoting
awareness, and advancing public
understanding.

4. Film as Capital for Change: Dr. Egemba urged
stakeholders to see film not just as
entertainment, but as an avenue to mobilize
investment, influence social norms, and
strengthen health systems.

13
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Delivering the keynote address Ms. Omobolanle
Victor-Laniyan, CEO Kratos Sustainability Consult she
emphasized that Africa’s creative industry and health
sector remain two disconnected engines of change,
one driven by imagination, the other by need. Her
address called for an intentional fusion of both,
positioning storytelling as a strategic lever for
catalyzing investment, shaping perception, and
driving systemic impact.

She highlighted that while Africa’s healthcare sector
continues to face underfunding and limited private
participation, the continent's creative industry,
particularly Nollywood has emerged as a global
influence shaping public perception, culture, and
behavior. She posed a compelling question: “What if
the same storytelling power that moves millions on
screen could also mobilize capital to strengthen
health systems off-screen?”

She began by asserting that storytelling and health
are among the most powerful forces shaping society.
From global examples such as Dallas Buyers Club,
which reframed public understanding of HIV/AIDS,
to An Inconvenient Truth, which catalyzed climate
action and finance reform, she noted that stories
have the capacity to transform awareness into
advocacy and empathy into investment.

Within the African context, she examined the
influence of Nollywood; the world's second-largest
film industry as both a mirror and a mobilizer. Films
like Living in Bondage, 93 Days, and The Milkmaid,
she said, do more than entertain; they challenge

perceptions, humanize statistics, and inspire social
change. Her address also showcased the power of
collaboration, emphasizing that when the creative
industry, corporate sector, and public health
institutions work together, they can amplify reach,
deepen impact, and sustain momentum beyond
the lifespan of traditional campaigns. She pointed to
the Access Bank-Discovery Channel collaboration
on “Inside Story: The Science of HIV” as a compelling
proof of concept.

The project, which fused drama and science, broke
stigma, promoted prevention, and demonstrated
how storytelling can function as both a health
intervention and an investment strategy. She
further cited MTN, IHS Towers, and Access Bank as
corporate players already leveraging film and
storytelling for social good. What is now required is
structure, partnership, and intentionality to translate
creative momentum into sustainable health impact.

She outlined practical models for action including
impact films, branded entertainment, film-
investment dialogues, and cross-sector partnerships
between filmmakers, health experts, and financiers.
Each, she noted, provides a framework for linking
creativity with capital, ensuring that films are
designed not only to inform but to attract investors
and strengthen local health systems.

Each of these models, she noted, provides a
strategic framework for linking creativity with
capital, ensuring that films are not only instruments
of awareness but also catalysts for funding

14



innovation and strengthening local health systems.
Recognizing the barriers that continue to limit the
integration of storytelling into Africa's healthcare
investment ecosystem. She highlighted how the
oversimplification of complex health realities can
weaken credibility and diminish the educational
value of creative productions. Equally, the sector's
overreliance on donor-driven funding creates short-
term impact without establishing financial
sustainability or ownership within local ecosystems.
She emphasized that to truly reposition storytelling
as a vehicle for health innovation and financing,
creative narratives must be grounded in evidence,
contextual accuracy, and measurable impact.

She called for a deliberate effort to bridge the gap
between the creative and technical communities by
fostering stronger collaborations among
filmmakers, healthcare professionals, investors, and
development partners. Such partnerships, she
explained, ensure that stories are not only
emotionally compelling but also data-informed,
credible, and financially viable. She further urged
storytellers to adopt diversified distribution
strategies, leveraging streaming platforms, film
festivals, and investor screenings, to expand visibility
and engage audiences who shape policy and capital
flows.

Concluding her address, She described film as
“Africa’'s loudest megaphone” as a medium
powerful enough to translate empathy into

evidence, emotion into investment, and stories into
systems. She called on creatives, investors, and
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health innovators to co-create a new African
narrative, one that transcends awareness
campaigns to strengthen health systems, and
reimagine the continent's development journey.
Through intentional collaboration and visionary
storytelling, Africa can transform its creative power
into a sustainable engine for healthcare innovation
and equitable growth from reel to real.

Key Highlights

1. Storytelling as Capital: Film has the potential to
shift Africa’s healthcare narrative from fragile to
investable by humanizing statistics and
spotlighting innovation.

2. Corporate Engagement: Businesses are already
using storytelling to drive social impact; the next
step is packaging these efforts as structured
investment opportunities.

3. Framework for Action: Impact films, branded
entertainment, film-investment dialogues, and
cross-sector  partnerships can form the
architecture of a new health investment
ecosystem.

4.Overcoming Barriers: She emphasized the need
to enhance credibility through expert input,
frame films as investment tools with measurable
ROI, and leverage streaming, festivals, and
investor screenings to broaden reach.

5.Vision for the Future: Film should move from

awareness to investment mobilization
transforming emotion into capital and
storytelling into sustainable healthcare

transformation.
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Mr. Adekunle Dalton-Oke began by contextualizing
the theme within Africa’'s broader health and
creative economies, noting that the convergence of
storytelling and healthcare investment marks a
strategic inflection point for the continent. He
emphasized that the conversation was not simply
about media visibility or public awareness, but
about leveraging narrative intelligence as a tool for
capital mobilization, behavioral change, and market
expansion within Africa’s health ecosystem.

He explained that while the continent has witnessed
growing private sector participation in health
financing, through infrastructure investments,
insurance models, and digital health solutions, the
challenge remains one of narrative alignment. The
private sector, he noted, responds to data, scale, and
evidence of return; yet the health sector's human
stories often remain trapped in policy briefs and
annual reports, inaccessible to wider audiences. The
creative sector, on the other hand, has mastered the
art of evoking emotion, shaping culture, and
sustaining attention, critical components of
influence that can powerfully shift perception and
decision-making.

He identified this as the “missing middle”, the
realtionship between empirical evidence and
emotional resonance. It is at this junction, he
asserted, that storytelling becomes a form of “soft
infrastructure,” capable of bridging the empathy gap
between innovation and investment. When well-
constructed narratives are deployed strategically,
they can reposition health outcomes as not just

humanitarian imperatives but as viable, investable
market opportunities. Citing global examples, he
referenced how film and visual media have
historically served as catalysts for both social reform
and private sector engagement. Cinematic
storytelling can transcend advocacy to become an
instrument of economic mobilization. He drew
attention to Africa's immense creative potential, its
film industries, digital platforms, and cultural
production networks, as undiscovered channels for
driving health communication and investment
narratives at scale.

In unpacking the purpose of the session, he
outlined three central pillars that would guide the
discussion: using narrative as capital to attract
investment and build trust; fostering cross-sector
collaboration between creatives, investors, and
health leaders; and leveraging strategic
communication to influence policy, drive behavior
change, and position Africa as a global hub for
health innovation.

As he transitioned to introduce the panelists,
Dalton-Oke described the session as a “laboratory of
ideas” — a space to test how narrative design could
serve as a form of development innovation, capable
of turning health challenges into creative
opportunities and investment pipelines. He invited
panelists from the private sector, health technology,
and the creative industry to interrogate how
storytelling frameworks could be institutionalized as
part of Africa’s healthcare investment architecture.
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Dr. Francis Ohanyido, Director-General of the West
African Institute of Public Health, opened his
remarks by reframing one of the most persistent
challenges in Africa’'s health landscape. The
perception that health is a cost rather than a
catalyst for economic growth. “You must make
money to make impact—for both the end user and
those driving it,” he stated, setting the tone for a
discourse that fused moral purpose with market
logic. He emphasized that health, often seen
through a purely humanitarian lens, must now be
positioned as an investment frontier with
measurable financial and social returns.

Dr. Ohanyido argued that the health sector has
untapped potential to generate wealth, particularly
when viewed through the lens of social investment.
He pointed to commmunity health workers as a prime
example actors whose work not only saves lives but
also stimulates local economies, yet whose
economic value remains under-communicated.
“Health has potential to earn,” he noted, “but it is too
often overlooked as a wealth-generating space.”

He then highlighted that storytelling is central to
correcting this imbalance. When those outside the
health space dominate the narrative, they often
portray Africa’'s health realities through deficit-
based storytelling focusing on need and neglect
rather than potential and innovation.

Dr. Ohanyido urged that the continent's own
storytellers and health professionals must take
charge of the narrative, framing health as both a
social good and an investment opportunity. Film, he
explained, has the power to translate complex

health messages into relatable stories that can
mobilize communities and attract investors alike. He
noted that demonstrating how improved health
outcomes drive economic growth through higher
productivity, stronger consumer bases, and reduced
public costs can make health a compelling
investment case. He further called for stronger
collaboration between governments, creatives, and
private investors to build health literacy and
investment readiness, envisioning a future where
Africa owns its health narrative and where impact
and profitability advance hand in hand.

Key Highlights

e Health as an Investment Frontier: Health must
be reframed as a sector capable of generating
measurable financial and social returns,
positioning it as an engine for economic growth
rather than a recurring expenditure.

¢ Storytelling as a Strategic Tool: Film and creative
storytelling should be used to make preventive
health culturally relevant and engaging,
inspiring both behavioral change and investor
confidence.

e Evidence-Based Framing: Data linking improved
health outcomes to higher productivity, stronger
economies, and social stability should be at the
center of investment pitches and policy
discussions.

e Cross-Sector Collaboration: Governments, private
sector players, and creative professionals must
collaborate intentionally to strengthen health
literacy, mobilize resources, and sustain long-
term impact.
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Dr. Chinonso Egemba’s insights examined how
storytelling and visual media can make preventive
health messages more engaging, relatable, and
effective in influencing behavior across Africa. It
explored the role of audience-centered
communication and emotional storytelling in
driving participation, increasing screening uptake,
and improving public understanding of health
issues.

He confronted a pervasive misconception, the
notion that healthcare is not profitable. He
emphasized that health is, in fact, a viable
investment frontier, capable of delivering both
financial and social returns when effectively
communicated and structured. He argued that part
of the problem lies in the narrative: healthcare has
too often been portrayed as a burden rather than an
opportunity for innovation and growth.

Drawing from personal experience, he shared an
example from a cervical cancer screening campaign
he led in Lagos. Despite sound planning and
credible information, the campaign initially
struggled to gain traction. To overcome this, his
team produced a short, emotionally compelling film
on cervical cancer that instantly resonated with the
public, resulting in a significant surge in turnout for
screening. This, he explained, underscored the
critical role of understanding the audience'’s
mindset and using storytelling as a catalyst for
behavioral change. He noted that successful health
storytelling must be specific, focused, and
emotionally relevant. Campaigns often fail, he
cautioned, because they attempt to address too

many issues simultaneously, diluting their impact.
Concluding his remarks, he stated that facts and
figures alone do not inspire action, emotions do. By
crafting narratives that evoke empathy and hope, he
said, the continent can change health
communication from information dissemination to
emotional transformation, creating a lasting
connection between public awareness and personal
responsibility.

Key Action Points

1.Health as a Profitable Investment: Healthcare
should be repositioned as a viable and profitable
sector capable of generating both social and
financial returns.

2.Audience-Centered Storytelling: Effective health
communication must be designed with a deep
understanding of the audience’s values,
emotions, and motivations to ensure meaningful
engagement and response.

3.Emotional Resonance Over Data: Facts and
statistics alone rarely influence behavior;
emotionally compelling stories are far more
powerful in driving public action and awareness.

4. Clarity and Focus in Messaging: Health
campaigns should focus on one clear, relatable
message rather than attempting to address
multiple issues at once, to ensure greater impact
and retention.

5.Visual Media as a Catalyst for Change: Short
films and creative storytelling can transform
health campaigns into movements, inspiring
action, improving literacy, and expanding
participation in preventive care initiatives.

18



Mr. Tobi Adebayo, Entertainment Business Analyst
at Sterling Bank, he operates at the intersection of

finance and creativity, helping structure viable
investment models for Nigeria's booming
entertainment industry. His financial expertise and
understanding of creative market dynamics
positioned him to highlight how the same financing
logic that drives Nollywood's success can be applied
to health-focused storytelling for sustainable social
and economic returns.

Mr. Adebayo emphasized that from a financial
perspective, health must be treated as a business
one capable of generating measurable value and
returns while driving societal impact. He noted that
banks, including Sterling Bank, already finance
billion-naira Nollywood productions annually, which
proves that investors are willing to fund well-
structured, revenue-generating projects. The same
principle, he argued, applies to healthcare
storytelling: If health films are packaged as
bankable projects, with clear revenue models and
measurable Key Performmance Indicators (KPls), they
can attract the same scale of investment. He noted
that at Sterling Bank, health is not merely a social
cause but a key performance pillar tied to national
economic growth. This perspective, he emphasized,
should drive how the creative and health sectors
collaborate: by creating projects with clear revenue
pathways, whether through cinema releases,
streaming platforms, or partnerships with brands
and public health agencies.

He stressed that success will depend on building
clear revenue pathways from streaming services
and cinema releases to partnerships with health

organizations and development stakeholders. By
treating health stories as commercial ventures with
measurable impact, the sector can attract
mainstream financing, empower creative
professionals, and accelerate the movement toward
health literacy and preventive awareness.

He concluded by calling for stronger collaboration
between financial institutions, health advocates,
and media producers to build a pipeline of
investable projects that deliver both societal value
and economic return.

Key Action Points

1.Health as an Economic Pillar: Health should be
treated as a core driver of economic growth, with
financial institutions recognizing its potential to
deliver measurable returns alongside social
impact.

2.Structuring for Investment: Health storytelling
projects must be designed as bankable ventures,
built on clear objectives, viable markets, and
defined revenue pathways.

3.Commercial-Impact Balance: Health films can
blend impact with profit through powerful,
purpose-driven storytelling.

4. Data-Driven Financing: Investment decisions
should be guided by data linking audience
engagement to economic value, showing how
awareness and behavior change translate into
returns.

5.Cross-Sector Collaboration: Greater synergy
between financiers, creatives, and health leaders
is essential to produce content that strengthens
both health literacy and economic inclusion.
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Mr. Uade Ahimie, Head of Strategy and Public Affairs
at Nairametrics, brought to the discussion a distinct
perspective that bridges data analytics,
communication strategy, and economic insight.
With his experience in financial media and business
intelligence, he offered a powerful lens into how
storytelling, when paired with credible data, can
transform how health is perceived as both a human
right and an investment opportunity. Mr. Ahimie
emphasized that numbers alone do not inspire
action stories do. “Sustainable stories must be told
from Africa’s perspective,” he noted, warning that if
the continent leaves its narrative to others, it risks
perpetuating dependency and misrepresentation.

He highlighted that the business of health is deeply
interconnected with the business of life. Health, he
argued, is wealth in its truest form, yet the continent
often overlooks the economic returns embedded
within its health ecosystem. Facilities, he observed,
are not just sites of care but potential engines of
productivity and social stability. By positioning
health as both a social and economic asset, Africa
can reframe its development discourse around
empowerment rather than aid.

Mr. Ahimie also spoke about the need to create
platforms that sell Africa’s health stories with the
same energy and scale as financial or
entertainment stories. He pointed out that
platforms like Nairametrics have proven the power
of making complex market information relatable to
the public and investors alike. Applying this same
model to health storytelling, he said, could help the
sector capture attention, inspire investment, and

/
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and shape a generation that understands health
not as a burden but as an opportunity. “Today's
child,” he said, “is tomorrow’'s doctor.” The stories
Africa tells today will determine how its youth
perceive, invest in, and sustain its health systems
tomorrow.

Key Action Points

1.Health as a Business Narrative: Health should be
presented not just as a moral or humanitarian
cause, but as an integral part of Africa's
economic growth story that attracts investment
and drives sustainable returns.

2.African Ownership of Health Stories: The
continent must take ownership of its health
narratives, telling its own stories in ways that
reflect its realities, strengths, and innovations
rather than relying on external voices.

3.Data-Driven Storytelling: Effective
communication should merge data with
emotion—using facts to build credibility while
telling human-centered stories that move
investors and the public to action.

4. Platforms for Visibility: Expanding Africa's health
storytelling through trusted business and media
platforms can help the sector gain visibility and

legitimacy, making it more attractive to
investors.
S.Investment in Local Storytelling Ecosystems:

Strengthening local storytelling ecosystems—
from journalists to filmmakers, will ensure that
the stories shaping Africa's health future are
sustainable, inclusive, and grounded in local
expertise.

20



Former Chief Finance Officem@ mobile
Panelist »

Ms. Nkem €

-
. ——

Ms. Nkem Oni-Egboma, Former Chief Finance
Officer at 9mobile, brought a distinctive telecom
and finance perspective to the discussion on
mobilizing private sector capital for Africa’s
healthcare sector through storytelling. With years of
experience bridging infrastructure  finance,
technology, and inclusion, she illustrated how
telecommunications can become an investment
gateway for scalable, data-driven, and people-
centered healthcare. Her remarks highlighted the
untapped potential of telcos to serve not only as
communication platforms but as active co-investors
in health innovation and public engagement.

Ms. Oni-Egboma began by acknowledging the
existing gaps within Africa’'s health sector,
particularly around access, affordability, and the
digital divide. She proposed that solving these
issues requires the same innovation mindset that
transformed telecom access in Africa making
essential services as simple, affordable, and
ubiquitous as mobile airtime. She proposed that the
same innovation mindset that made mobile
connectivity universal can be applied to health
making healthcare as accessible and relatable as
airtime.

She outlined a vision where telecom platforms
become storytellers and financiers in their own
right, co-creating film and media projects that
dramatize everyday health challenges while offering
tangible service linkages such as telemedicine
subscriptions or health-plan sign-ups within the
same digital ecosystem. This, she argued, would
turn awareness into direct action and measurable
returns. She went on to stress the strategic power of

data, noting that telcos can leverage population
insights to shape storytelling and healthcare
delivery. By co-creating films that depict real health
issues and embedding services like telemedicine or
health-plan sign-ups within their platforms, telcos
can transform awareness into tangible action and
measurable. She reiterated that “health is wealth,”
the need to treat health storytelling as an economic
opportunity rather than a charitable cause. By
investing in media that educates while enabling
access, telcos can redefine health communication
from passive messaging to active market
participation.

Key Action Points

1.Telecoms as Health Enablers: Telecommmunication
networks can evolve into health service providers,
using their infrastructure to connect patients,
hospitals, and data systems in real time.

2. Data as the New Currency for Health: The vast
data capabilities of telecom platforms can drive
predictive analytics, enabling proactive health

planning, monitoring, and rapid response
systems.
3.Innovative Health Financing: Partnerships

between telcos and healthcare providers can
yield sustainable financing mechanisms that
merge inclusivity with profitability, ensuring that
health remains both impactful and investable.

4. Storytelling through Connectivity: By aligning
telecom communication platforms with creative
content such as health-focused films or mini-
series telcos can amplify awareness, shift
behavior, and attract investment through
emotionally resonant storytelling.
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Ekene Mekwunye, an award winning Film Director &
Screenwriter, he has built a body of work that fuses
entertainment with advocacy, using cinema as a
mirror to social realities and a catalyst for national
reflection. He brought a filmmaker's lens to the
intersection of health and finance, offering a
powerful reflection on how stories can become
instruments for both investment and
transformation in Africa’s healthcare sector.

“Stories create the future we should see,” he
emphasized, arguing that cinema’s emotional
power must now be matched with strategic intent.
According to him, the challenge is not only to make
audiences laugh or cry but to make investors feel, to
awaken a sense of urgency that compels them to
fund the change they wish to see.

He noted that the creative sector possesses a rare
ability to humanize data and policies, translating
abstract health statistics into lived realities. Through
emotionally resonant storytelling, filmmakers can
demonstrate the social cost of neglect and the
economic return of well-being. This, he explained, is
where the bridge between art and capital lies in
crafting films that simultaneously appeal to
empathy and investment logic.

Mr. Mekwunye noted that the creative sector
possesses a rare ability to humanize data and
policies, translating abstract health statistics into
lived realities. Through emotionally resonant
storytelling, filmmakers can demonstrate the social
cost of neglect and the economic return of well-

being. This, he explained, is where the bridge
between art and capital lies, in crafting films that
simultaneously appeal to empathy and investment
logic. In closing, his insights reinforced that Africa’s
next frontier of healthcare transformation may not
begin in clinics or boardrooms, but on the screens
that capture the hearts and imagination of its
people.

Key Action Points

1.Story as a Catalyst for Investment: Film must
evolve from mere entertainment to an
investment instrument that influences investor
behavior, inspiring urgency and belief in Africa’s
health potential.

2.Emotion Meets Economics: By merging
empathy with economic logic, storytelling can
connect emotional resonance with measurable
return, making health projects more appealing
to investors.

3.Impact-Driven Cinema: A new storytelling model
should be developed where films are
intentionally designed to mobilize funding,
influence health behavior, and support scalable
interventions.

4 Narrative Partnerships: Filmmakers, financiers,
and health innovators must co-create content
pipelines that bridge storytelling with social
entrepreneurship and private sector
engagement.

5..From Awareness to Action: The ultimate test of a
story’s success lies in its ability to turn public
awareness into tangible outcomes — investment
flows, policy reform, and behavioral change.
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Mr. Obinna Okerekeocha, Director of Marketing,
Moniepoint shared his perspective on how similar
strategies from the financial technology and human
experience could revolutionize healthcare
storytelling. By making health financing
understandable, believable, and emotionally
resonant. His insights examined how creative
storytelling across film, television, and digital media
can mobilize private capital and drive systemic
investment in Africa’s healthcare sector.

He began by emphasizing that effective storytelling
starts with truth. He stressed that before telling a
story, one must “know what works.” In other words,
impactful narratives must be anchored in proof of
concept and real numbers. Without a foundation of
evidence, stories risk selling false hope rather than
inspiring meaningful change. For health storytelling,
this means understanding the data, what
interventions actually improve outcomes, what
models are sustainable, and where financing can
make the greatest impact.

He illustrated this point through historical examples
where visual storytelling sparked global
movements. From the Ethiopian photojournalist
whose images inspired humanitarian action in the
1980s to films like Osmosis Jones and The Fault in
Our Stars that shaped public discourse on health
and empathy, he demonstrated how the right story
rooted in authenticity can shift perception, mobilize
capital, and transform systems.

He also spotlighted the need for intentionality and
structure within the creative ecosystem. He
proposed that platforms such as health-focused

film festivals and digital showcases could
institutionalize this collaboration between creatives,
investors, and health advocates, turning awareness
into actionable projects. Storytelling is both art and
strategy. It must inspire empathy, but it must also
build belief in viable solutions. His perspective
reinforces the belief that Africa’'s path to health
transformation will not only be built in laboratories
or policy rooms but also in the stories that shape
how people believe, act, and invest.

Recommendations and Action Points

1.Data as the Starting Point: Every impactful story
begins with proof. Storytellers must first
understand the evidence behind health
challenges and interventions to craft narratives
that are credible, investable, and solution-
oriented.

2.Technology as a Creative Multiplier: Emerging
tools especially Al and digital platforms can
democratize health storytelling, enabling more
creators to visualize impact and connect with
tech-savvy audiences.

3.Expanding the Storytelling Canvas: Health
narratives don't belong only on cinema screens.
From five-minute podcasts  to photo
documentaries and short digital clips, diverse
storytelling formats can amplify reach and
relevance.

4. Building Ecosystems for Health Stories:
Institutionalizing storytelling through health-
focused festivals, digital showcases, and funding
programs can create a sustainable bridge
between the creative economy and Africa’s
healthcare transformation.
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Mr. Emeka Oguanuo , Senior Partnership Manager,
Nigeria Health Watch, brought a unique perspective
at the intersection of media, public health, and
partnership development reflected on how
intentional storytelling can become a bridge
between health reform and private investment,
inspiring confidence, visibility, and action.

Mr. Oguanuo began by underscoring a critical truth:
storytelling must begin with purpose. For health
narratives to attract both donors and investors, they
must be driven by a clear understanding of why the
story matters, what problem it addresses, and how it
can yield tangible solutions. He cautioned against
creating content for content’s sake, asserting that
profitability and impact must coexist for storytelling
to sustain investment. From Nigeria Health Watch'’s
model of solution journalism, he stressed that
stories should not only highlight crises but also
showcase what works, programs, partnerships, and
innovations already changing lives. Such an
approach, he noted, reframes Africa’'s health
narrative from one of deficit to one of opportunity,
helping investors see value rather than vulnerability.

He advocated for storytellers and producers to think
strategically, beginning with small, high-impact
stories that can snowball into larger movements.
These “micro-stories,” he argued, build credibility,
generate early proof of concept, and open pathways
for collaboration between filmmakers, financiers,
and health institutions. He also recognized the role
of networking ecosystems in amplifying impact.
These networking ecosystems help in connecting
creatives, financiers, and health partners through

dedicated storytelling platforms could create a
pipeline  for co-investment, ensuring that
meaningful health stories reach scale and
sustainability. He emphasized the need for
intentional storytelling infrastructure — platforms
that go beyond sharing narratives to track their
social and economic ripple effects. By doing so,
storytelling can evolve into a strategic tool for health
financing, policy influence, and measurable impact.

Recommendations and Action Points

1.From Crisis to Solution Journalism: Shifting focus
fromm problems to progress reframes Africa’s
health narrative. Highlighting working models
and community-driven successes can attract
investors who seek scalable, results-oriented
impact.

2.Small Stories, Big Ripples: Starting with micro-
stories enables storytellers to demonstrate proof
of concept, generate audience trust, and
organically attract financing and partnerships
for larger-scale projects.

3.Building  Collaborative  Story
Strategic networking between filmmakers,
health advocates, and financiers is key to
amplifying impact. Collaboration ensures stories

Ecosystems:

move beyond awareness to real investment
pipelines.
4. Profitability and Impact Must Align:

Sustainability lies in the balance between
storytelling as a social good and as an investable
product. Narratives that achieve both inspire
long-term commitment from private sector
players.
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Mrs. Seyi Banigbe ,TV Host & Producer, Binging with
GameChangers through her perspective offered a
unigue lens to this session, bridging the gap
between entertainment, health communication,
and private-sector engagement in storytelling for
development. She emphasized the untapped power
of narrative to influence both perception and
participation transforming healthcare stories from
policy reports into  emotionally resonant,
commercially viable content that inspires private-
sector commitment.

She began by emphasizing intentionality, a call for
media professionals to recognize that “health is
indeed life" and to consciously position healthcare
as a central, not peripheral, subject in African
storytelling. She reflected on a personal experience
involving her brother-in-law's encounter with a
private hospital ill-equipped for burn trauma,
underscoring the human stories that lie untold
within Nigeria's healthcare landscape. These lived
experiences, she noted, are the emotional currency
that can move audiences and by extension, mobilize
investors.

She urged filmmakers and content producers to
think beyond the big screen and see healthcare not
merely as a niche subject, but as a space where
storytelling can unlock empathy, funding, and
innovation. Her argument reframed investment in
film as an indirect but powerful route to investing in
health if producers and backers prioritize narratives
that reveal systemic gaps, spotlight resilience, and
celebrate health professionals. Invest in movies that
tell the stories we want to hear,” she emphasized,

noting that impact-driven storytelling must also
remain commercially viable to sustain attention and
financing. She concluded with a forward-looking
appeal for collaboration between health innovators
and storytellers. To her, the future of Africa's
healthcare transformation lies not only in the lab or
the clinic, but also on screen , where the stories of
everyday resilience can ignite belief, mobilize private
capital, and redefine health as a shared human and
economic priority. When science meets storytelling,
ideas move faster, partnerships strengthen, and
health ceases to be seen as a sectoral issue, it
becomes a shared social and economic priority.

Recommendations and Action Points

l.Intentional Storytelling as Health Advocacy:
Storytelling in film and media must deliberately
center health as a core social and economic
theme, reframing it from a crisis narrative to one
of innovation and hope.

2.Lived Experiences as Creative Currency: Real-life
healthcare experiences offer authentic,
emotionally compelling material that can shift
audience perception and attract private-sector

engagement.
3.From Awareness to Investment: Films that
spotlight health realities not only raise

awareness but can also influence investors and
donors to see healthcare as a viable and
impactful investment frontier.

4. Sustainability through Commercial Viability:
Impact-driven health stories must also appeal to
audience interests and entertainment value,
ensuring sustainability and long-term visibility
for health-centered narratives.
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Future Outlook

P Storytelling as a Capital Tool: Storytelling will become a key strategy for mobilizing private capital, connecting data
with emotion to drive health investment and public engagement.

p Health—Creative Industry Synergy: Stronger collaboration between creatives, investors, and health leaders will drive
content that delivers both social impact and financial returns.

P Creation of Health Storytelling Platforms: Health-focused film festivals, digital showcases, and story labs will emerge
as hubs for co-investment, innovation, and cross-sector dialogue.

p Data-Driven Narratives: Future storytelling will merge creativity with evidence, using real data to enhance credibility
and attract private funding.

P Rise of Micro-Stories: Small, focused stories will serve as powerful tools to build trust, test ideas, and inspire large-scale
change.
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Future Outlook

P Telecom and Fintech Integration: Telecom and fintech firms will embed health storytelling and services—like
telemedicine and health plans—into their digital ecosystems.

p Commercialization of Impact Content: Health storytelling will be treated as a bankable venture with clear revenue
pathways through streaming, partnerships, and licensing.

P Ownership of Africa's Health Narrative: African storytellers will lead in reshaping the continent’'s health image,
spotlighting innovation and resilience instead of crisis.

p Policy-Level Adoption: Governments will integrate storytelling into national health communication and investment

frameworks to strengthen advocacy and funding.
p Digital Storytelling Innovation: Emerging technologies, such as short-formm media and immersive storytelling, will

expand how health messages are shared and experienced.
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